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Internet Users in the World
Growth 1995 - 2010
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INFORMATION SOURCES USED IN HOME SEARCH,

BY FIRST-TIME AND REPEAT BUYERS, AND BUYERS OF
NEW AND PREVIOUSLY OWNED HOMES

{Percent of Respondants)

BUYERS OF:
All First-time Repaat Mew Freviously
Buyers Buyers Buyers Homes Cremed Homes
Internet 87% 89% 86% 81% B88%
Real estate agent B85 85 HE 73 H5o
Yard sign G2 61 B3 54 5
Open house 48 44 51 52 47
Print nevwspaper 47 48 47 46 47
advertiserment
Home bocok or 30 30 20 33 29
magazine
Home builder 22 17 25 61 11
Television 10 11 g 15 g
Billboard 7 B B 19 4
Relocation company 5 4 & 8 4
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WHERE BUYER FOUND THE HOME THEY PURCHASED,

2001-2008
{Percentage Distribution)
2001 2003 2004 2005 2006 2007 2008

Real estate agent 48% 41% 38% 36% 36% 34% 34%
Internet 8 11 15 24 24 29 32
Yard sign/ 15 16 16 15 15 14 15
open house sign
Friend, relative 8 7 7 [ 8 8 7
or neighbor
Home builder 3 7 7 [ B B 7
or their agent
Frint newspaper 7 7 ) 5 ) 3 3
advertisement
Directly from sellers/ 4 4 ) 3 3 3 2
Konew the sallers
Home book or 2 1 2 1 1 1 1
magazine
Other 3 (& 4 -- -- -- --




USE OF INTERNET TO SEARCH FOR HOMES, 2003-2008
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1971 1979 1984 1988 1991 1995 1998 -2004

Email Usenet Listservs IRC Personal Web Sites 1st Social Blogs
Discussion Groups Networking Site Podcast
Chat Clasmates.com Wikis

Source: http://www.prworks.ca/wp-content/socialmedia.ppt
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Consumer Touch Points

Reads his friend’s

b postings Reads up on
new cd
releases

_—————— Downloads

Buys tickets/ 0 ! Songs

online

ets the latest
updates on
favorite teams

Looks for ' G
information Checks scores E“

about Nascar S
games W
" |

Searches for
“what's cool"

Darwin Day Conference, Google




Enabled through platforms such as blogs, media sharing. feeds,

ng.

cting, organizi

communites, mobile technology etc.—people are meeting, conne
sharing, and collaborating in unprecidented fashion.

© David & Armranc wewewtdawi dasmeanc, com
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Community

The4C’s
of Blogging

Content Consistency

Clarity
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